UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
WASHINGTON, D.C. 20549

FORM 8-K
CURRENT REPORT
Pursuant to Section 13 or 15(d) of the
Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): November 8, 2010

GLOBALSTAR, INC.
(Exact name of registrant as specified in its charter)

Delaware 001-33117 41-2116508
(State or Other Jurisdiction (Commission (IRS Employer
of Incorporation) File Number) Identification No.)
461 South Milpitas Blvd. Milpitas, California 95035
(Address of Principal Executive Offices) (Zip Code)

Registrant’s telephone number, including area code: (408) 933-4000

N/A
(Former Name or Former Address, if Changed Since Last Report)

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following
provisions:

[0 Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

[0 Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

[0 Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

[0 Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))




Item 2.02 Results of Operations and Financial Condition.

On November 8, 2010, Globalstar, Inc. issued a press release to report 2010 third quarter financial results. The text of the press release and the presentation
materials are furnished as Exhibit 99.1 to this Form 8-K.

Item 7.01 Regulation FD Disclosure.

During Globalstar’s previously announced conference call at 5 p.m. Eastern time on November 8, 2010, written presentation materials will be used and will
be available on the company’s website. The text of the presentation materials is furnished as Exhibit 99.2 to this Form 8-K.

The information in this Current Report on Form 8-K and the Exhibits attached hereto is furnished pursuant to the rules and regulations of the Securities and
Exchange Commission and shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934 (the “Exchange Act”) or otherwise
subject to the liabilities of that section, nor shall it be deemed incorporated by reference in any filing under the Securities Act of 1933 or the Exchange Act,
except as expressly set forth by specific reference in such a filing.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits.

99.1 Press release dated November 8, 2010
99.2 Presentation materials dated November 8, 2010
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/s/ Dirk J. Wild

Dirk J. Wild
Senior Vice President and
Chief Financial Officer

Date: November 8, 2010




Exhibit 99.1

Globalstar"
NEWS

For Immediate Release

GLOBALSTAR SETS NEW SPOT ACTIVATION RECORD FOR
SECOND CONSECUTIVE QUARTER - COMPANY ANNOUNCES
THIRD QUARTER RESULTS FOR 2010

Key Company Highlights;

Company activates nearly 18,000 SPOT Satellite GPS Messenger™units

Post-quarter launch of six new satellites initiates deployment of new second-generation satellite constellation
Corporate office relocation to Louisiana paves way for future lower operating costs

DeLorme SPOT Communicator shipments commence as product continues to win industry and consumer accolades

Covington, LA. — (November 8, 2010) — Globalstar, Inc. (NASDAQ:GSAT), a leading provider of mobile satellite voice and data services to businesses,
governments and consumers, today announced its operational and financial results for the three-month and nine-month periods ended September 30, 2010.

Major Quarterly Highlights;

For the second consecutive quarter Globalstar set a new quarterly activation record for its award-winning SPOT Satellite GPS Messenger consumer
product. During the three-month period ended September 30, 2010, the Company recorded 17,987 SPOT unit activations, the highest number of
SPOT activations per quarter since the Company began selling the revolutionary mobile satellite consumer product.

Globalstar completed the quarter with a total of 431,782 mobile satellite voice and data subscribers.

Since the inception of the SPOT Satellite GPS Messenger product in November 2007, Globalstar has received orders to ship more than 273,000
SPOT retail devices to over 10,000 SPOT Satellite GPS Messenger points of distribution in North America, Europe, Latin America, Australia, and
Southeast Asia.

In July 2010 Globalstar announced that the Company would re-locate its corporate headquarters to Covington, LA. Globalstar expects to lower its
operating costs by taking advantage of the State’s reimbursement of relocation costs plus a commercial lease subsidy for its new corporate
headquarters and future tax credits associated with a host of State programs. The Company plans to maintain its network operations including its
satellite and ground operations control centers in California.




In July 2010 Globalstar also announced it was encouraged by the Federal Communications Commission (FCC) initiation of proceedings to make
additional wireless spectrum available for mobile broadband networks using mobile satellite services (MSS) spectrum. On July 15" the FCC
announced it was taking steps, “to make additional spectrum available for new investment in mobile broadband networks by promoting flexible use
and removing barriers, while ensuring robust mobile satellite capabilities.” In its recent Notice of Proposed Rulemaking and Notice of Inquiry the
FCC also stated, “three frequency bands that are allocated to the MSS are capable of supporting broadband service,” including the “Big LEO Band
from 1610-1626.5 MHz and 2483.5-2500 MHz.” Globalstar provides services using Big LEO Band global MSS spectrum.

Adjusted EBITDA loss for the three-month period ended September 30, 2010 was $2.2 million compared with an Adjusted EBITDA loss of $0.5 million for
the third-quarter in 2009. The Company’s operating loss for the three-month period ended September 30, 2010 was $13.3 million compared to a loss of $11.7
million during the same three-month period in 2009.

Total revenue, net loss and net loss per share for the three-month period ended September 30, 2010 were $18.2 million, $24.5 million and $0.09 respectively,
compared to $17.5 million, $5.5 million and $0.04 respectively, for the same three months of 2009. Globalstar’s consolidated statements of operations and
other financial and operating information, including the nine-month results for the period ended September 30, 2010, appear later in this press release.

Post Quarter Highlights:

On October 19, 2010 Globalstar successfully launched the first six new second-generation satellites from the Baikonur Cosmodrome in Kazakhstan
using the Soyuz launch vehicle. The launch paves the way for three additional launches of six satellites each. Globalstar plans to complete all four
launches by summer 2011. The 24 new second-generation satellites will be integrated with the eight first-generation satellites that were launched in
2007, to form a 32 satellite constellation.

The launch of 24 satellites by mid 2011 paves the way for the Company’s return to offering high quality, high revenue generating mobile satellite
voice and duplex data services. Once the first six new Globalstar satellites become operational, service availability and reliability improvements will
benefit those customers who use the Company’s voice and duplex data services. With each subsequent launch, these customers can expect a
progressive return to the high quality system access and data session performance metrics customers enjoyed before 2007.

In October Globalstar also announced it had refreshed its visual branding as it introduced a new logo and launched a new global website re-
design. The Company’s new visual identity was implemented on the Company’s global websites on October 19th to coincide with the same day
launch of six new second-generation satellites.




“After nearly five years of intense effort we are very pleased to have successfully completed the inaugural launch of our second-generation constellation
satellites,” said Jay Monroe, Executive Chairman, Globalstar, Inc. “It is with great enthusiasm and excitement that we begin initiating the deployment of our
new satellite constellation, nearly five years ahead of our primary competitor. We congratulate and applaud all of our Globalstar employees world-wide and
thank our satellite financing partners, launch provider Arianespace as well as our satellite contractor Thales Alenia Space for our recent launch success.”

Peter Dalton, Chief Executive Officer, Globalstar, Inc. added, “Once again Globalstar set a new record number of SPOT activations for the quarter, further
demonstrating our leadership in the mobile satellite retail consumer marketplace. As planned, we continued to solidify our enviable and unique position of
being the only mobile satellite services provider capable of offering ubiquitous high value but affordable retail consumer products and services. Once we
have completed deployment of our new constellation next year, we expect to be well positioned to reign as the premier provider of high quality, reliable
mobile satellite voice and duplex data services to both commercial industrial and government customers.

“Throughout the quarter we were also pleased to participate in the FCC’s ongoing NPRM and NOI process to expand use of mobile satellite spectrum for
terrestrial wireless broadband use and believe the Commission’s initiatives will benefit both the mobile satellite services industry and the American
people. During the quarter the Commission was also supportive of our efforts to launch the Globalstar second-generation satellite constellation and for this
we are greatly appreciative.”

Conference Call Note
The earnings conference call scheduled for today, November 8, 2010 at 5:00 p.m. Eastern Time, will discuss the third quarter results for 2010.

Details are as follows:

[Earnings Dial: 800.299.6183 (US and Canada), 617.801.9713

Call: (International) and participant pass code # 67314885

Audio A replay of the earnings call will be available for a limited time and can be heard after 8:00 p.m. ET on

Replay: November 8, 2010. Dial: 888.286.8010 (US and Canada), 617.801.6888 (International) and pass code #
62038658

About Globalstar, Inc.

With over 425,000 subscribers, Globalstar is a leading provider of mobile satellite voice and data services. Globalstar offers these services to commercial
customers and recreational consumers in more than 120 countries around the world. The Company's products include mobile and fixed satellite telephones,
simplex and duplex satellite data modems, the SPOT Satellite GPS Messenger and flexible service packages. Many land based and maritime industries benefit
from Globalstar with increased productivity from remote areas beyond cellular and landline service. Global customer segments include: oil and gas,
government, mining, forestry, commercial fishing, utilities, military, transportation, heavy construction, emergency preparedness, and business continuity as
well as individual recreational users. Globalstar data solutions are ideal for various asset and personal tracking, data monitoring and SCADA applications.




For more information regarding Globalstar, please visit Globalstar's web site at www.globalstar.com
H#H#

For further media information:
Globalstar, Inc.

Dean Hirasawa

(408) 933-4006
Dean.hirasawa@globalstar.com

Safe Harbor Language for Globalstar Releases

This press release contains certain statements such as, “Once we have completed deployment of our new constellation next year, we expect to be well
positioned to reign as the premier provider of high quality, reliable mobile satellite voice and duplex data services to both commercial industrial and
government customers,” that are “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. These forward-
looking statements are based on current expectations and assumptions that are subject to risks and uncertainties which may cause actual results to differ
materially from the forward-looking statements. Forward-looking statements, such as the statements regarding our ability to develop and expand our business,
our anticipated capital spending (including for future satellite procurements and launches), our ability to manage costs, our ability to exploit and respond to
technological innovation, the effects of laws and regulations (including tax laws and regulations) and legal and regulatory changes, the opportunities for
strategic business combinations and the effects of consolidation in our industry on us and our competitors, our anticipated future revenues, our anticipated
financial resources, our expectations about the future operational performance of our satellites (including their projected operational lives), the expected
strength of and growth prospects for our existing customers and the markets that we serve, commercial acceptance of our new Simplex products, including
our SPOT satellite GPS messenger ™ products, problems relating to the ground-based facilities operated by us or by independent gateway operators,
worldwide economic, geopolitical and business conditions and risks associated with doing business on a global basis and other statements contained in this
release regarding matters that are not historical facts, involve predictions.

Any forward-looking statements made in this press release speak as of the date made and are not guarantees of future performance. Actual results or
developments may differ materially from the expectations expressed or implied in the forward-looking statements, and we undertake no obligation to update
any such statements. Additional information on factors that could influence our financial results is included in our filings with the Securities and Exchange
Commission, including our Annual Report on Form 10-K as amended by our Current Report on Form 8-K filed June 17, 2010, Quarterly Reports on Form
10-Q and Current Reports on Form 8-K.




GLOBALSTAR, INC.
CONSOLIDATED STATEMENTS OF OPERATIONS
(In thousands, except per share data)

(Unaudited)
Three Months Ended Nine Months Ended
September 30, September 30, September 30, September 30,
2010 2009 2010 2009
As Adjusted — As Adjusted -
Note 1 Note 1
Revenue:
Service revenue $ 13,389 $ 13,260 38,751 $ 36,953
Subscriber equipment sales 4,834 4,261 12,665 11,447
Total revenue 18,223 17,521 51,416 48,400
Operating expenses:
Cost of services (exclusive of depreciation and amortization shown separately
below) 7,995 9,403 22,587 27,772
Cost of subscriber equipment sales:
Cost of subscriber equipment sales 3,329 1,987 9,317 7,814
Cost of subscriber equipment sales — impairment of assets - 7 61 655
Total cost of subscriber equipment sales 3,329 1,994 9,378 8,469
Marketing, general, and administrative 12,911 12,328 31,245 37,713
Depreciation, amortization, and accretion 7,301 5,473 19,164 16,365
Total operating expenses 31,536 29,198 82,374 90,319
Operating loss (13,313) (11,677) (30,958) (41,919)
Other income (expense):
Interest income 63 181 402 365
Interest expense (1,202) (1,763) (3,794) (5,144)
Derivative gain (loss) (9,150) 5,993 (42,185) 5,196
Other (883) 1,839 (2,742) 393
Total other income (expense) (11,172) 6,250 (48,319) 810
Loss before income taxes (24,485) (5,427) (79,277) (41,109)
Income tax expense (benefit) 8 92 107 (70)
Net loss $ (24,493) $ (5,519) (79,384) $ (41,039)
Loss per common share:
Basic $ (0.09) $ 0.04) $ (0.28) $ (0.35)
Diluted $ (0.09) $ 0.04) $ (0.28) $ (0.35)
Weighted-average shares outstanding:
Basic 287,502 127,527 281,701 118,531
Diluted 287,502 127,527 281,701 118,531

Note 1: The Company has retrospectively revised the Consolidated Statements of Operations for the three and nine-month periods ended September 30,
2009, for the adoption of the Financial Accounting Standards Board’s updated guidance on accounting for share loan facilities.




Definition of Terms and Reconciliation of Non-GAAP Financial Measures

We utilize certain financial measures that are widely used in the telecommunications industry and are not calculated based on GAAP. A reconciliation of
these measures to GAAP and a discussion of certain other operating metrics used in the industry are presented below.

GLOBALSTAR, INC.

RECONCILIATION OF GAAP TO ADJUSTED
(Dollars in thousands, except ARPU)

(Unaudited)

Three months ended

Nine months ended

September 30, 2010 September 30, 2009

September 30, 2010 September 30, 2009

Revenue
Service Revenue $ 13,389 $ 13,260 $ 38,751 $ 36,953
Equipment Revenue 4,834 4,261 12,665 11,447
Total Revenue $ 18,223 3 17,521 $ 51,416 $ 48,400
Operating Expenses
Cost of Services 7,995 9,403 22,587 27,772
Cost of Subscriber Equipment 3,329 1,994 9,378 8,469
Marketing, General and Administrative 12,911 12,328 31,245 37,713
Depreciation, Amortization and Accretion 7,301 5,473 19,164 16,365
Total Operating Expenses $ 31,536 $ 29,198 $ 82,374 $ 90,319
Operating Loss $ (13,313) $ (11,677) $ (30,958) $ (41,919)
Interest and Derivative Income/(Expense) (10,289) 4,411 (45,577) 417
Other Income/(Expense) (883) 1,839 (2,742) 393
Income Tax Expense (Benefit) 8 92 107 (70)
Net Loss $ (24,493) $ (5,519) $ (79,384) $ (41,039)
EBITDA (1) $ (6,894) $ (4,365) $ (14,535) $ (25,161)
Impairment of Assets 1,903 6 1,965 654
Non-Cash Compensation 890 2,699 164 8,345
Research and Development 1,116 2,081 2,232 4,313
Severance 933 715 2,244 1,374
Other One Time Non Recurring Charges 916 209 2,760 209
Foreign Exchange and Other Loss/(Income) (1,021) (1,839) 838 (393)
Adjusted EBITDA (2) $ (2,157) $ (494) $ (4,332) $ (10,659)
(@)) EBITDA represents earnings before interest, income taxes, depreciation, amortization and derivative gains/(losses). EBITDA does not represent

and should not be considered as an alternative to GAAP measurements, such as net income, and the Company’s calculations thereof may not be
comparable to similarly entitled measures reported by other companies.




@

The Company uses EBITDA as a supplemental measurement of its operating performance because, by eliminating interest, taxes and the non-
cash items of depreciation and amortization, the Company believes it best reflects changes across time in the company’s performance, including
the effects of pricing, cost control and other operational decisions. The Company’s management uses EBITDA for planning purposes, including
the preparation of its annual operating budget. The Company believes that EBITDA also is useful to investors because it is frequently used by
securities analysts, investors and other interested parties in their evaluation of companies in similar industries. As indicated, EBITDA does not
include interest expense on borrowed money or depreciation expense on our capital assets or the payment of income taxes, which are necessary
elements of the Company’s operations. Because EBITDA does not account for these expenses, its utility as a measure of the Company’s
operating performance has material limitations. Because of these limitations, the Company’s management does not view EBITDA in isolation
and also uses other measurements, such as net income, revenues and operating profit, to measure operating performance.

Adjusted EBITDA is further adjusted to exclude non-cash compensation expense, asset impairment charges, foreign exchange gains/(losses),
R&D costs, and certain other one-time charges. Management uses Adjusted figures for EBITDA in order to manage the Company’s business
and to compare its results more closely to the results of its peers.




Subscribers (End of Period)
Duplex
1GO
Simplex

Net Subscriber Additions/(Losses)
Duplex
IGO
Simplex

Duplex Churn

ARPU
Duplex
IGO
Simplex

Cash capital expenditures (in millions)

Notes:

GLOBALSTAR, INC.
SCHEDULE OF SELECTED OPERATING METRICS
(Dollars in thousands, except ARPU)
(Unaudited)

Three months ended

Nine months ended

September 30, 2010  September 30, 2009

September 30, 2010  September 30, 2009

431,782 382,313
105,301 110,293
59,896 65,598
266,585 206,422
19,487 10,830
(1,381) (1,820)
(1,082) (3,893)
21,950 16,543
1.0% 1.2%
$ 2389 $ 27.60
$ 139 $ (0.16) $
$ 6.68 $ 6.11
$ 311 $ 1723

431,782 382,313
105,301 110,293
59,896 65,598
266,585 206,422
41,188 37,983
(1,673) (5,078)
(4,827) (8,165)
47,688 51,226
1.0% 1.2%
2345 $ 25.49
147 $ 1.23
6.66 $ 5.63
1629 $ 252.1

1. Average monthly revenue per unit (ARPU) measures service revenues per month divided by the average number of retail subscribers during that

month. Average monthly revenue per unit as so defined may not be similar to average monthly revenue per unit as defined by other companies in the
Company’s industry, is not a measurement under GAAP and should be considered in addition to, but not as a substitute for, the information contained in the
Company’s statement of income. The Company believes that average monthly revenue per unit provides useful information concerning the appeal of its rate
plans and service offerings and its performance in attracting and retaining high value customers.
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Safe Harbor Language
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Introduction

Conference Call Agenda

1. Introduction

2. Key Quarterly and Post Quarter Highlights — Peter Dalton
(Chief Executive Officer)

3. Current and Second-generation Constellation Update — Tony
Navarra (President, Global Operations)

4. Quarterly Finance Review — Dirk Wild — Sr. Vice President
and Chief Financial Officer

5. Closing Comments — Peter Dalton

6. Question and Answer Session




Third Quarter Highlights

For the second consecutive quarter Globalstar recorded the highest number

of quarterly SPOT Satellite GPS Messenger activations

Thanks to the success of the
enhanced SPOT Satellite GPS F—
Messenger, Globalstar
activated 17,987 SPOT units
during the quarter.

o Gbaistar |
Subcrbers

0O-3008 O3-2008 03-2090

The Company completed the period
ended September 30, 2010 with 431,782
total subscribers, 49469 more than it
had at September 30, 2009.




Third Quarter Highlights

Globalstar SPOT Consumer Retail Orders

Surpass 273,000 Units

Throughout the quarter Globalstar further
established its leadership position in the retail
consumer market presence with the shipping
of the new SPOT Satellite GPS Messenger™
and the new DeLorme PN-60w with SPOT
Communicator

As of today Globalstar has received orders to
ship more than 273,000 SPOT consumer units
to the more than 10,000 retail points of

distribution world-wide.




TIME “100 Greatest and Influential Gadgets”

TIME technology editor Peter Ha recently
chose the SPOT Satellite GPS Messenger as
one of the 100 greatest and most influential

gadgets invented from 1923 to the present.

Being named to this list is a testament to the
innovative utility of Globalstar’s mobile
satellite technology and further demonstrates
our engineering and consumer product design

capability. *\:’t
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Third Quarter Highlights

Globalstar relocation to Covington, LA lowers operating costs and

maximizes recent acquisition of Covington based Axonn

- Globalstar expects to take advantage of the State’s reimbursement of
relocation costs plus a commercial lease subsidy for its new corporate
headquarters and future tax credits associated with a host of State
programs.

- The Company plans to maintain its network operations, including its
satellite and ground operations control centers, in California.

- Move maximizes the benefits of recent acquisition of Covington-based
satellite asset tracking and consumer messaging products manufacturer
Axonn.

- Globalstar will be the first vertically integrated mobile satellite company
featuring decreased pre-production costs and shorter time to market for
the Company’s integrated wireless and satellite based consumer and
commercial products. &




Third Quarter Highlights

[niJuly the Federal Communications Commission (FCC) initiated proceedings

to make additional wireless spectrumiin the United! States available for: mobile

broadband networks using mobile satellite services (IVMSS)spectrim

On July [5th the FCC announced!it was taking steps. “to
make additionall spectrum available for new/investment
in mabile broadband networks by promating flexible use
and removing barriers, while ensuring sobust mobile
satellite capabilities.™

FE i

Injits recent Noti

of Inquiry the EC

that are allocated to the MSS are capable of supporting
broadband service,” including the, *Big LEO Band from
L610-1626.5 MH and 2485, 5-25000 M.~

Globalstar has filed extensive comments in this process and continues to engage in
discussions with the FCC to further its recommendations in these proceedings.




Post Quarter Sales and Marketing Initiatives

NEW Launch Package - Bundled Product Airtime Rate Plan

GSP-1700 Launch Promotion »
All you can talk voice plan +a GSP-1700
Satellite Phone. 12 months for less than $750 US! _ m

Available in North America only. * AVAILABLE IN COPPER, RED AND SILVER
$499 US for GSP-1700 Satellite Phone + $19.99
per month price plan.

Start Date: October 19th, 2010
End date for new activations: December 3 1st,
2010




Post Quarter Sales and Marketing Initiatives

NEW Consumer Products - Updates
SPOT HUG
DEMONSTRATED AT THE FORT

LAUDERDALE INTERNATIONAL
BOAT SHOW

HUG is a security thefl-recovery and messaging
product designed to proiect and track mobile
assets such as maritime craft (vachts, jet-skis),
motoreycles, ete.

HUG monitors the mobile asset’s location and
sends an “unauthorized movement™ alert to a
maonitoring center




Globalstar — Commercial and Consumer Product Roadmap

2010 2011 and beyond...

SPOT™ Satellite GPS
Messenger - SPOT
2.0

SPOTHUG

SPOT Delorme Satellite]
GPS Communicator

SPOT Assist — Roadside
and Maritime Services

Future S5POT and
Simplex Consumer
Devices

2009
E Commearcial Availabili
l -

-
=.

Commercial Availabilit

e

Commercial Availabil

Commercial Availabili

§ Oerrrrrrr—

*NOTE: Globaktar product images depicted sbowe ané Conoepts orly

GSP-1700 Re-
Introduction

Mext-Generation
Handsets and
Data Products

Enterprise Commercial Solutions

l'lllllllllll
G5P-1700 Initial Launch in Spring 2007

' Under Development

10 *NOTE: Globalstar product image depicted above is & concapt only




Post Quarter Sales and Marketing Initiatives

NEW Branding Visuals

New Logo Introduction

+
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Post Quarter Sales and Marketing Initiatives

NEW Branding Visuals

New Web Site
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Launching

the future.




GlobalsStart

Space Segment — Second-generation
Constellation Update




Second Generation Satellite Constellation Update

» First launch was successfully conducted on
October 19, 2010

* Globalstar orbited six new second-generation
constellation satellites using Arianespace’s
highly reliable Soyuz launch vehicle

*  Globalstar has commenced extensive in-orbit
testing and orbit raising operations via its
Satellite Operations Control Center

= Each of the six satellites will be raised to an
altitude of 1414 km or approximately 870
miles




Second Generation Satellite Constellation Update

The new second-generation satellites are fully
compatible with Globalstar’s current mobile
satellite voice and data products including the
lineup of SPOT consumer products.

Once the satellites are operational, service
availability and reliability improvements will
benefit the Company’s voice and duplex data
customers.

With each subsequent launch, these customers
can expect a progressive return to the high
quality system access and data session
performance metrics customers enjoyed before
2007.

GLO B‘Ail-ﬁ'l'nll




Second Generation Satellite Constellation Update

Globalstar 2 — Deployment

= Following extensive testing we expect the first two
satellites of the six to become operational within four to
six weeks after launch, We expect all six to be raised
into their proper orbits and become operational within
three months after launch.

+« In November and December, six additional satellites
will undergo final integration and testing at the Thales
Alenia Space facility in Rome in preparation for
shipment to Baikonur

= The second launch of six satellites is expected during
the first quarter of 2011 using the reliable Sovuz launch
vehicle

= Atotal of 24 satellites are scheduled to be launched and
integrated with the eight [irsi-generation satellites that
were launched in 2007, This process is expected to be

completed during the summer of next year
16




First Generation Satellite Update

» Current constellation continues to provide
high quality and reliable Simplex data and
SPOT consumer product coverage support

+  Simplex data performance continuing at 98
plus percent messaging reliability

* De-orbit preparations have commenced for
certain first-gen satellites to make room for
integration of the new recently launched

second-generation satellites
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(Q3-2010 Finance Review




Quarterly Financial Summary
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11 Pilease see Appendix A to this presentation for the definition of Adjusted EBITDM and reconcilations of GAAR 1o non-GAAP,
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Principal Opportunities / Initiatives Summary

Globalstar’s recurring revenue base continues to increase and provides a
significant foundation for future growth with the launch of the second
generation constellation — total company subscribers of 433,000 representing a
13% increase year over year

The continued adoption and growth of SPOT and future derivative products has
been an important vehicle for stability and growth and. as our distribution
network and subscriber base expands, SPOT should continue to be a major
driver of future growth

New products continue successful development during Q3 including the
commercial introduction of Globalstar’s DeLorme GPS handheld device — offers
new avenues of growth with an expanding addressable market

Company remains focused on reducing our long-term operating cost structure as
evidenced by our corporate relocation to southeast Louisiana — favorable
business environment and long-term cost structure benefits

Improved duplex service concurrent with the launch and deployment of the
second generation constellation will drive traditional satellite mobile financial
performance — historically the major financial driver of the business
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Summary - The Globalstar Advantage

Near-term Value Based on Diversified Strategy

1. MSS Core Business

B

Mew satellites provide a
return to reliable MSS
Core Voice and Data
Products and Services

= Second-Gzen
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: _I e Now Underway
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2. Consumer Retail Business 3. Global Spectrum
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E}I:_.n‘g:;ﬂ; “'Pthe ider of and International
NG Provider o § i
Spectrum Position
Affordable Mohile 4
Satellite Consumer Retail
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Globalstart

Launching the Future
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